Entrepreneurial Sales and Marketing

Unit-1 — Basic process of Sales, Marketing and marketing management,
Functions and roles of Sales and Marketing.

Unit-11 — Qualities of Salesman, Training, Motivation and Remuneration of
Sales man, 4 P’s of Marketing.

Unit-111 — Consumer Behaviour, Consumer and Customer, Application of
Consumer Behaviour in Marketing, Consumer Decision- Making Process,
Buying Motive.

Unit-1V — Marketing Research - Importance, Applications, Process and
Techniques.

Unit-V — Marketing Segmentation, Target Marketing and Product Positioning,
Testing and Positioning Strategies.
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